
TUAA Leadership Summit Breakout Session: 

Advancement Communications

Fostering Engagement with 

Owls Everywhere
April 1, 2023

TEMPLE UNIVERSITY ADVANCEMENT



11

Today's Agenda

▪ Meet the team

▪ Overview of Advancement Communications (mission statement; unit 

priorities; partnership with SM+C)

▪ Review of digital portfolio (emails; social media; online giving; event 

registration; signature site builds; special digital projects)

▪ Review of content / creative portfolio (content strategy; content 

execution; creative)

▪ Key takeaways

▪ Questions

UNIT PORTFOLIO: DIGITAL



Meet the Team



UNIT OVERVIEW: ORGANIZATIONAL CHART

KERI ROBINSON
Exec Director, Advancement
Communications

CAITLIN SEGER

Senior Associate Director, 
Marketing and
Communications

JESSICA JEWEL TYLER

Assistant Director, 
Content

MATTHEW MICHAELS
Associate Director,

Marketing &Communications

AIKA SAN DIEGO

Assistant Director, 
Design and Production

AARON HORTON

Senior Associate Director, 
Digital Communications

LEVI DILLON

Associate Director, 
Website Management

CARLY HOSSLER

Digital Communications 
Coordinator, Web

KATIE CHAPMAN

Associate Director,
Digital Communications, 
Email &Social Media

JACEY HANSON

Digital Communications 
Coordinator



The mission of the Advancement Communications

unit is to deliver best-in-class communications that 

ignite Temple pride, foster engagement and loyalty 

and encourage meaningful philanthropicsupport 

amongst Temple’s alumni and donor constituencies.

We strive to remain on the cutting -edge of technology 

and digital marketing trends to meet the ever-

evolving needs and interests ofour vast constituency 

base.

UNIT OVERVIEW: MISSIONSTATEMENT

MISSION STATEMENT
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Top Priorities

▪ Deliver highly-targeted, 

personalized communications to 

drive repeat engagement and 

foster brand loyalty

▪ Consistently push out fresh, 

relevant, valuable content and 

visually-appealing creative to 

boost alumni engagement and 

enhance TU's image

▪ Build best-in-class digital experiences

that inspire participation and promote

Temple pride

▪ Leverage data to consistently 

improve the constituent experience 

and drive stronger engagement

▪ Enhance the breadth and depth

of Advancement

Communications portfolio as unit

continues to grow in size and

scope

▪ Continue to align with and support 

the mission of the TUAA

UNIT OVERVIEW: OBJECTIVES
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Partnership with Strategic Marketing & Communications

▪ Crisis communications support (talking points, key messaging, official 

university responses, comms strategy, etc.)

▪ TU brand guidelines

▪ TU editorial guidelines

▪ Promotional support for signature IA initiatives (social media; 
university newsletters; digital signage; etc.)

▪ Media relations; official TU spokesperson

▪ Collaborate on select key programs and initiatives (30under30, Broad 
Street Run, Advancement Sub-Brand, etc.)

UNIT PORTFOLIO: DIGITAL



Unit Portfolio

Digital
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AdvancementEmails

▪ @Temple &Alumni News

▪ Annual Giving Solicitations

▪ TU Alumni Association Newsletter

▪ TU Young Alumni Association Newsletter

▪ TUWomen’sNetwork Newsletter

▪ TU Professional Network Newsletter

▪ TU Black Alumni Alliance Newsletter

▪ TU RomeNews & Updates

▪ Leadership News and Announcements

▪ School / College Newsletters

▪ LKSOM& TUHS Newsletters and Solicitations

UNIT PORTFOLIO: DIGITAL
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TUAA Social Media

▪ Facebook

▪ Twitter

▪ Instagram

▪ YouTube

UNIT PORTFOLIO: DIGITAL
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Online Giving

▪ Manage all aspects of online

giving for the university

▪ Build custom giving forms for 

schools, colleges and units

▪ Support major giving campaigns 

and days of giving: Temple 

Toast, Giving Tuesday

UNIT PORTFOLIO: DIGITAL
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EventBuilds

▪ Manage all alumni / donor event builds

▪ All events are displayed on Alumni Events Calendar

alumni.temple.edu/events

▪ Event build options include: multi-price points; 

customized optional donations; branded event 

confirm emails; vanity URL string for event 

promotions; multi-activity event registrations; 

and more

UNIT PORTFOLIO: DIGITAL
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SignatureSite Builds

▪ Homecoming & Family Weekend

▪ Temple Made Days

▪ Gallery of Success

▪ Temple Football Season

▪ Temple Basketball Season

▪ School/College Reunion Weekends

▪ Event Series Landing Pages

UNIT PORTFOLIO: DIGITAL
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SpecialDigital Projects

▪ Year in Review

▪ Alumni Business Directory

▪ Alumni Benefits

▪ Temple Beyond

UNIT PORTFOLIO: DIGITAL
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Temple Beyond: Alumni and Donor News Center

▪ Officially launching today, April 1, 2023

▪ A hub for news and updates for 

Temple alumni, donors, and friends

▪ Content archive of past stories, 

announcements, and videos

▪ Connect with the Alumni Association 

and your fellow Owls

▪ Alumni.temple.edu/TempleBeyond

UNIT PORTFOLIO: DIGITAL



Unit Portfolio

Content+Creative
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Content Strategy
▪ Internal editorial calendar keeps 

track of our monthly themes

▪ Content aligns with subjects that 

route up to university priorities, 

signature initiatives, and 

national/international themes

▪ Balance of alumni stories with 

philanthropic focused 

announcements

▪ Content adheres to brand 

guidelines, tone, and support pillars

▪ Want to be featured or submit 

someone for us to interview?

▪ Reach out to your Temple staff 

liaison!

UNIT PORTFOLIO: CONTENT
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Content Execution

▪ Alumni Features

▪ Donor Impact Profiles

▪ Gift Announcements

▪ Annual Giving emails, mail 

pieces and more

▪ Social + Email + Web Copy

▪ Marketing Collateral such 

as toolkits and print pieces

▪ Special Content Projects

▪ News Center

UNIT PORTFOLIO: CONTENT
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Creative

▪ Designs adhere to 

our Institutional 

Advancement Sub-brand, 

routing up to the Temple 

University Brand

▪ Digital Invites

▪ Event materials

▪ Marketing collateral

▪ Website sliders

▪ Social media graphics

▪ Email headers

▪ Photography/video

UNIT PORTFOLIO: CREATIVE



Key Takeaways
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Key Takeaways

▪ As it relates to crisis communications, we will always take the university's lead

▪ Be sure you're receiving and reading our monthly email newsletters, including the @Temple and 

Alumni News

▪ Be sure you're following and engaging with us on social media

▪ Check out our recently launched Temple Beyond alumni and donor news center, and share with your 
friends!

▪ Continue to be an ambassador for Temple and support our key programs and initiatives

▪ We want to hear from you! Please connect with your dedicated staff liaison if there's something you 

need from us

KEY TAKEAWAYS



Questions?



Thank You
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