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TUAA Leadership Summit Breakout Session:
Advancement Communications

Fostering Engagement with

Owls Everywhere
April 1, 2023
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Today's Agenda

" Meet theteam

= OQOverview of Advancement Communications (mission statement; unit
priorities; partnership with SM+C)

" Review of digital portfolio (emails; social media; online giving; event
registration; signature site builds; special digital projects)

" Review of content/ creative portfolio (content strategy; content
execution; creative)

= Keytakeaways

" Questions
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Meet the Team



Assistant Director,
Content

CAITLIN SEGER

Senior Associate Director,
M arketing and
Communications

MATTHEW MICHAELS
Associate Director,
Marketing &Communications

AIKA SAN DIEGO

Assistant Director,
Design and Production

KERI ROBINSON
Exec Director, Advancement o
Communications

&, LEVI DILLON CARLY HOSSLER

4 Associate Director, ) . Digital Communications
Website M anagement Coordinator, Web

3 l AARON HORTON

Senior Associate Director,
Digital Communications

KATIE CHAPMAN JACEY HANSON
1 Associate Director,

Digital Communications, ) 8é%iglinca?(;?munlcatlons
Email &Social Media
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MISSION STATEMENT

The mission ofthe Advancement Communications
unit is to deliver best-in-class communications that

Ignite Temple pride, foster engagement and loyalty
and encourage meaningful philanthropic support
amongst Temple’s alumni and donor constituencies.
We strive to remain on the cutting -edge of technology
and digital marketing trends to meet the ever-

evolving needs and interests ofour vast constituency
base.
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Top Priorities

= Deliver highly-targeted,
personalized communications to
drive repeat engagement and
foster brand loyalty

= Consistently push out fresh,
relevant, valuable content and
visually-appealing creative to
boost alumni engagement and
enhance TU's image

= Build best-in-class digital experiences
that inspire participation and promote
Temple pride

PP UNT OVERVEW: OBJECTIVES

Leverage data to consistently
improve the constituent experience
and drive stronger engagement

Enhance the breadth and depth
of Advancement
Communications portfolio as unit
continues to grow in size and
scope

Continue to align with and support
the mission of the TUAA



Partnership with Strategic Marketing & Communications T

= Crisis communications support (talking points, key messaging, official
university responses, comms strategy, etc.)

" TU brand guidelines

" TU editorial guidelines

" Promotional supportfor signature IA initiatives (social media;
university newsletters; digital signage; etc.)

" Media relations; official TU spokesperson

" Collaborate on select key programs and initiatives (30under30, Broad
Street Run, Advancement Sub-Brand, etc.)
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Unit Portfolio

Digital
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Advancement Emails

" @Temple &Alumni News

®  Annual Giving Solicitations

"  TU Alumni Association Newsletter

"  TU Young Alumni Association Newsletter
"  TUWomen’s Network Newsletter

"  TU Professional Network Newsletter

"  TUBlack Alumni Alliance Newsletter

" TURomeNews & Updates

" Leadership News and Announcements

® School/ College Newsletters

" LKSOM& TUHS Newsletters and Solicitations

UNIT PORTFOLIO: DIGITAL

al Year 2022 Year in Review

ca 302 was anotber recon-breaking fundraising yeu or Temple, with it Waling
79981, With the help of ur supportive alzn, Qovors and friends: this yeer marked the thind
itive year donations 1o Temple mudcdsu milion

1l recap of Temple's record-breaking fundraising year, visit FY2022 Yenr in Revies

TEW YOUR IMPACT

mm the CLA Alumni Assoc u)ul.ul Pw

y Al
Sabtbery Centerfor Profemioasl Development

Asy mnu\)u\ ¢ seon L\ﬂmmh us\-e lhelnj\‘L.\a.lz‘bcv‘l nter [mhvlu»nm}[k\hpl Kl(:ﬁlik m_]z _ﬂmm
loaking for abarmni ram; uides 1o take puit in estoring socn-o-be graduvies via the Car

5K poograen designed b propase praduatiog sesio Committed to Inclusive Sizing

How Phil Stoltzfus, FOX '04,
and Diverse Model Broug

Wood Burning To The City.

Hyou've intersted s hengp- ired with 8 graduating senior, please fill oul this form. If you're mate
stuudent, you'l be notified on a roling basis.




TUAA Social Media

= Facebook
= Twitter

= |nstagram
=  YouTube

Philadelph

3> Vssde:'®fe. €& wooder

% wooder_ice and templealumni

Temple Alumni
@TempleAlumni

We want you| Join the TUAA and make a difference. Represent
v by serving on the alumni association parliament for 2023.

Made D
experien

GIVEAWAY

experien
VIP EXPERIENCE FOR TWO FOR THE Temple <
PHILLIES GAME ON MONDAY, AUGUST 21

YOUR SCOOP TO EVERY THING PHILLY

To be en
@wood¢
along

INCLUDES

Maxmwux
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TEMPLE MADE

Temple University
6d-Q

Now in its 25th year, the
celebrates outstanding p
toward their future. Reprd .
Gallery of Success honors the impressive accompllshments of some of
our most esteemed alumni. https://bit.ly/3ZUzjyX




Online Giving

= Manage all aspects of online
giving for the university

=  Build custom giving forms for
schools, colleges and units

=  Support major giving campaigns
and days of giving: Temple
Toast, Giving Tuesday

Total Donation Amount-  $

m e
st IATION(3) *

ELECT YOUR DESIGN
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Event Builds

= Manage all alumni / donor event builds
= All events are displayed on Alumni Events Calendar

alumni.temple.edu/events
= Event build options include: multi-price points;

customized optional donations; branded event
confirm emails; vanity URL string for event
promotions; multi-activity event registrations;
and more

UNIT PORTFOLIO: DIGITAL

Temple Made Days

Join us for Temple Made Days! This spring
programming is all about uniting with your
fellow Owls and showing your pride in what it
means to be Temple Made.

No matter how you participate, the time is now
for Owils to feel empowered to come together
and drive opportunitics for themselves and
future Temple generations.

EVENTS BY DATE

MAR

27

MAR

30

Temple Made Days

Join us for Temple Made Days! This spring programming is all about
uniting with your fellow Owls and showing your pride in what it means to
be Temple Made.

-

No matter how you participate, the time is now for Owls to feel
empowered to come together and drive opportunities for themselves
and future Temple generations.

Networking and Podcast Launch Event
5:30 PM to 7:30 PM

Please join the Klein College Alumni Association for a night of networking
with fellow alumni and to celebrate the launch of Leaving the Nest, a new
podcast hosted by Klein College alumni Ray Boyd, KLN "13, and Dan



Signature Site Builds T’

= Homecoming & Family Weekend

HOMECOMING & v e
V¥ September 12-18, 2022

= Temple Made Days HOMECOMING & & o

= (Gallery of Success

= Temple Football Season THANK YOU FOR ATTENDING

INAUGURATION AND
= Temple Basketball Season HOMECOMING AND-FAMILY.
: WEEKEND
= School/College Reunion Weekends e il 12-18. 2022

= Event Series Landing Pages

SEE YOU NEXT YEAR!
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Special Digital Projects

= Year in Review

=  Alumni Business Directory
=  Alumni Benefits

= Temple Beyond

PP UNT PORIFOLIO: DIGTAL

@ ALUMNI @

b en eﬁ ts ™
Cares Show Your Campus Entertainment, Travel Everyday
Resour Tempie Pride Access & Businesy Savings

Temple University works with a handful of companies ta provide Temple alumey, faculty, staff and parents with special rates on essentials such as
insurance and energy plans as well as discounts on Temple apparel, co-working space and more. Every time you take advantage of one of these partner
company offers, you also SUPPOrT Jlumni and student programming at Temple—at no adaitional cost 1o you!

CAREER RESOURCES

Temple Alumni Career and Professional Development

Through events both in-person and anline, Terriple Alurni Career and Profe =
Jevelopment provides opportunities for alumni across all professional areas to (-
educational foundation established at Temple University. We're here to help yougs

DuSINEss, grow your professional contacts and drive your career growth |
Free Online Tools Launch of Temple 3 O

Made Days
As Temple alumini, you may need assistance in identifying the next steps in your < 1 .
search. Temple i proud to provide resources 10 help you 00 your journey, From raised in just 24 young alumni
opportunities on Temple's Owi Network and Handshake sites 1o industry insight hours on Temple honored with TU's
CareerShift, you have Temple in your corner when it comes 10 looking for empio Toast

Explore the resources available to you here

prestigious 30 Under
30 award

T
workfarce ponsers, giobel
inneustoes and sports industr
colleges

‘orees included o

LEAAN MORE ABOUT TEMPLE MADE
oavs e T2 oA

$169K+

donated to the TU
General
Scholarship Fund

Gallery of Success honorees

LEANI WORE AROUT SCHOLARSHIP
ey



Temple Beyond: Alumni and Donor News Center T

= Officially launching today, April 1, 2023 o TeneLe sEYOND

= A hub for news and updates for
Temple alumni, donors, and friends e e o i

= Content archive of past stories,
announcements, and videos

=  Connect with the Alumni Association
and your fellow Owls

=  Alumni.temple.edu/TempleBeyon
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Unit Portfolio

Content + Creative



Content Strategy

Internal editorial calendar keeps
track of our monthly themes

Content aligns with subjects that
route up to university priorities,
signature initiatives, and
national/international themes

Balance of alumni stories with
philanthropic focused
announcements

Content adheres to brand

guidelines, tone, and support pillars

Want to be featured or submit
someone for us to interview?

Reach out to your Temple staff
liaison!

PP UNT PORIFOLIO: CONTENT

Black Soul Summer: Two Temple Alumni Bring
‘belonging’ to the Community

Saleem “Taaj" Powell met at 13
formed

based on a

spirit”

‘FoodChasers’ Twins Prove It’s Never Too Late to Turna
Passion Into a Career

Twins Maya and Ki lm But It wasr't until pandemic, when they retired the
“ducatond hid for decades, make a help and Temple
alumn family, they prove it's never 100 ate to tur el passion into a dream career.

Taaj and Melvin stand outside of 1940, 13 years after they first met at the freshman dorm.

s not every day that you bond Instantly with your roommate freshman year at college, and its certa
every day that you become best friends and end up creating multiple projects with them over a deca
be. K

Temple Alumna Charisse McGill Returns to the Nest bder
with Many “Firsts” Under Her Wing

Owner of Lokal Artisan Foods and French Toast Bites, fith
Spo 3 own beer s zhe firont

' . here’s 2 look back t how It ol began and why she | 0p¢

choozes to stay close to the Tempie communtty. it

he
Lance, STH 96, and Brent, SSW ‘99, had already attended, both playnq !o mnemplemmo-n team Wh\emeoecson
10 enroll may not have exactly been completely theirs, looking back, they say they wouldn't have changed a thing.

Both Maya and Kala ended up graduating with bachelors degrees from the College of Education and Human
Development, but their college journey Initially didn't point in that direc:
first arrived,

C harisse McGill STH 03 has been blazing trails since her early days of party promating while earming her sports
o

ire, a delicious

degree. T

reputation, and a number of “firsts” for o

Family Weekend 2022. McGills journey is coming full Circle 35 she once again attends 25 proud Temple
alumni-owned business vendor. McGll credits her success to her Temple Made resilience, industriousness, and a life:
long connection with the Temgpie communty.

and
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UNIT PORTFOLIO: CONTENT
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Alumni Features
Donor Impact Profiles

-3 ) . - ] - \ \
Gift Announcements The F'18 granmmy nominations and his-QWn
rth @

.. . ; ording stadi delphia - and shows no signsiafs
Annual Giving emails, mail [ t smpp.&.mesoon

pl eces and more : . ‘ B e How Two Temple Alumni Landed at America’s Most
S ocC | al +Em a| I +W eb C 0 py 4 Alumnus' $1 Million Gift Will Fund Autism Lab Historic Prison

Temple's School of Social Work will open an autism lab thanks to Chri; | byl o Eovtern fary, 7 shar & pulpsble pession for """’:.“u':
N M. Barnett, CLA 10, CEO of ABA Centers of America. attraction, they inds iconic 2

Marketing Collateral such
as toolkits and print pieces

Special Content Projects
News Center

The interior of Cell Block 7 s viewed from the upper walkway during a daytime tour of the Penitentiary.

or Richie Skiar, TFM 12, and Erica Woods, EDU "14, performing was always an essential outlet. Richie, a theater major, and

) performer and dancer thr ouahoulhqh chool and college, aa t necessarily expect to end up at the
rk Eastern iphia. Their roles couldn't be more
th found ways to use their per ko g skills to shine in their positions as el as help shed light on important

1o



Creative

(3
Yukihiro

Shibato

= Designs adhere to y v '
our Institutional ARV

Chisa Nishimura, one of the two scholars who received Yukihiro Shibato received the scholarship and joined

the first Mochida Stronach Schelarship in summer TUJ in summer 2022. He double majors in economics
Advance me nt Sub_brand 2022, is currently pursuinga degree nii ot and computer science, which requires himto spend the
y affairs. American-style college classes at TUJ can feel last year at Main Campus. Facing financial constraints,
overwhelming for Japanese students who were never Yukihiro found a job at a supermarket where he worked

exposed to such a style of education, and Chisa was not three days a week. While balancing work and study, he

routina up to the Temple
ey

GPAof 3.67 at the end of her tao difficult to continu ow he takes

= Digital Invites R e Owls

=  Event materials
= Marketing collateral

NFL DIRECTOR
OF OFFICIALS
1968-1991

=  Website sliders

: : : VoodeSfee...
= Social media graphics sl i b

GIVEAWAY

VIP EXPERIENCE FOR TWO FOR THE
PHILLIES GAME ON MONDAY, AUGUST 21

=  Email headers

Temple

University

= Photography/video

INCLUDES

TEMPLE UNIVERSITY
congratulates
Art McNally, EDU '50
PRO FOOTBALL HALL OF FAME

PP UNIT PORIFOLID: CREATIVE Class of 2022
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Key Takeaways



Key Takeaways

" Asitrelatesto crisis communications, we will always take the university's lead

" Be sureyou're receiving and reading our monthly email newsletters, including the @ Temple and
Alumni News

" Be sureyou're following and engaging with us on social media

"  Checkout our recently launched Temple Beyond alumni and donor news center, and share with your
friends!

=  Continue to be an ambassador for Temple and supportour key programs and initiatives

"  Wewant to hear from you! Please connectwith your dedicated staff liaisonif there's something you
need from us

DY  KEY TAKEAWAYS



Questions?



Thank You
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